The Marketing Society Scotland

 - Star Creative Student Award  2010
Open to students studying at academic institutions in Scotland that offer design courses. Candidates are invited to answer the following brief, prepared by BD and Redpath, on behalf of Glasgow 2014.  
Short-listed candidates will be invited to an interview for final assessment by a judging panel.  There is no entry fee for this submission.  All entries must be submitted by the deadline date of 8th March 2010.
For further information on the Star Awards www.marketingsocietyscotland.com/stars10
Client: 

Glasgow 2014 Organising Committee
Background:

Glasgow is hosting the Commonwealth Games in 2014. One of the world’s major international sporting events, it attracts around 6,500 athletes and officials from around the Commonwealth. The executive team expect hundreds of thousands of spectators to travel to Glasgow from across Scotland and the Commonwealth to watch the sport and drama unfold.

The lasting effect of the games should be the memories of achievement, friendship and camaraderie forged during the games themselves. 

Scotland is committed to ensuring that we all reduce, where possible, the effect of the Games on our environment.  One element of this is to reduce the carbon footprint of the Games, and the biggest contributing factor to this is the emissions created by the travel of people coming to the Games.

Brief:

We want you to think of a marketing idea to encourage people to take responsibility for their fuel usage and therefore their carbon emissions when planning their trips to the Games, wherever they come to Glasgow from.

Your response to this brief could be in the form of an ad campaign, online idea, partnership with potential sponsors, or any mix of communications you think would be most effective. 

Consider your key messaging - the enjoyment and participation in the Games is key, but how can people ensure they can enjoy participation in an ‘environmentally friendly’ way.

Consider the media mix - where will the communications/campaign feature? Consider your audience - domestic or overseas. How are they coming to Scotland, from where and what measures can they take to reduce any carbon footprint.
Travel should be considered, but there are other contributors to a carbon footprint - think food products available from concessions at the Games and recycling opportunities at the Games themselves.
Response:

Your response should take the form of a 1,000 word paper. At this stage no graphics are required - words only.

Your response should be submitted to your lecturer, via the usual channels no later than Monday 8th March.
Next Steps: 

All entries submitted to Lecturer will be shortlisted, and a number sent to the panel at The Marketing Society Scotland for further judging. 

The panel will be made up of representatives from Redpath, BD, Glasgow 2014 and The Marketing Society Scotland. They will be judging the shortlisted entries w/c 29th March.

6 entries/students will be shortlisted for an interview with the judging panel, at which they will be asked to outline their submission and show designs/sketches on how their idea will be communicated in its most effective and appropriate medium - each interview will take no more than 45 minutes. These interviews will take place in Edinburgh w/c 19th April - date to be confirmed.
The 6 shortlisted students will be invited to attend the Marketing Society Scotland, Star Awards 2010 Awards dinner in Edinburgh on 21st May, where the winners will be announced.

2 winning entries will be offered an exciting 1 week placement (specific details to be agreed) with BD London and Redpath (Edinburgh). Placement is non paid, but expenses for travel/accommodation if required will be covered.

www.thisisbd.com
www.redpath.co.uk
www.glasgow2014.com
