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The Brief

The Marketing Society in partnership with Macdonald Aviemore Resort (MAR) invites schools to create an award winning marketing plan which positions Macdonald Aviemore Resort as Scotland’s leading family holiday destinations.

Three shortlisted schools will be invited to attend The Marketing Society award ceremony and the winning school will also receive a day at Macdonald Aviemore Resort to take part in a range of activities accompanied by a teacher.

Marketing plans should be a maximum of 1,500 words. The judges will be looking for clear and distinctive plans which are reliable on a commercial basis. Key areas to consider are:

What is Macdonald Aviemore Resort’s unique position in the market place be?

Who are Macdonald Aviemore Resort’s competitors?

Who should be the key target audiences (consider age, demographic, lifestage, geographics, etc)?

How will you distinguish Macdonald Aviemore Resort from these competitors in the eyes of your target audience?

Using the full marketing mix: how can you target families to book up for the resort?

What mediums will you use to promote the facilities?

How to Enter

Award entries are to be emailed to stars10@marketing-society.org.uk by Thursday the 15th February and should include a 50 word précis for use in the programme and on the evening. 

Maximum word count for the marketing plan is 1,500 words; however supporting material can be entered such as;

Images

Video

Web page

Entry to this award is free. Shortlisted teams will be invited to a presentation to the judging panel and the opportunity to refine the presentation with the help of a marketing company (expenses paid) and receive complimentary tickets to the Awards Dinner.

The winners will also receive a day at Macdonald Aviemore Resort to take part in a range of activities accompanied by a teacher.

How to Win

The judges will be making submissions according to the following criteria:

Clear objectives

Solid strategy (research, insights, competition, target audience etc.)

An effective plan that is commercially viable

Evaluation (how will activity be measured in line with objectives)

Presentation – how well was the paper structured/written

Important Dates

Submission close                                   Mon 15th February 2010
Shortlist of entries notified by email         Tue 16th March 2010
Agency Day                                         w/c 22nd March 2010
Presentation                                        Thur  6th May 2010
Award Dinner                                       Fri 21st May 2010
Notes for Teachers

Your team should outline your approach to the brief and the development of the marketing plan should be supported with a clear rationale.

A list of pupils taking part is required.

Consider the positioning that Macdonald Aviemore Resorts is aiming for:

‘The leading Scottish Family Resort’

Successful planning is based on insight, whether it’s about consumers or the market place. Gathering insight should be part of the planning process and used to drive the commercial success of the marketing plan. 

Remember that what appeals to the students and their friends is often different to what appeals to a different audience. Understanding your audience is imperative as method of communication can vary dramatically depending on audience. 

What are the unique selling points of Macdonald Aviemore Resort? 

Consider how you would communicate these USPs to your target audience most effectively to increase family bookings.

The majority of bookings made for Macdonald Aviemore Resorts are made online, consider how you could drive traffic from your target audience to the site.

Consider the Scottish Tourism Industry at present and the impact this could have on your plan (positives and negatives).

Macdonald Aviemore Resort is an all year round holiday resort, how could you promote the resort across different seasons to ensure occupancy all year round?

Encourage students to think creativity, think big, think this is a real job! 

Macdonald Aviemore Background


The Macdonald Aviemore Resort lies at the heart of the Aviemore and the Cairngorms National Park.

Aviemore Highland Resort was popular in the 60’s, 70’s and 80’s as a destination resort for Scottish Families when more families holidayed together in the UK rather than travelling abroad.

People in Scotland have very fond memories of visiting the resort as a child and now have families of their own.

The resort today has recently been fully acquired by the Macdonald brand and so now has the full title of Macdonald Aviemore Resort. The resort has been rebranded injecting life into the resort rejuvenating it as an ideal family holiday destination in Scotland.

The Resort offers an array of family activities outdoor and indoor, something to suit everyone all year round. New features for 2010 include a cinema and additional kid’s play and activity facilities.

For more information on the resort visit www.macdonaldhotels.co.uk/aviemore 

